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A Glimpse of 
New Shows 


N ATPE is a great time to introduce 
buyers to shows for international dis¬ 
tribution that have never been 
brought to any other trade show — and 
distributors are cashing in on this oppor¬ 
tunity right now. 

VideoAge caught up with a number of 
distributors and discovered that there are 
dozens of major new titles — TV shows 
and films included — hitting the mar¬ 
ketplace in Miami for the first time. 

NATPE’s popularity with the Latin 
American region offers the best opportu¬ 
nity for Mexico’s Azteca to present its 
telenovela La Otra Cara Del Alma. The 
story follows Alma, a seemingly sweet 
young woman who vows to revenge her 
parents’ maltreatment and their deaths by 
making her aunt and cousin suffer. 

Venezuela-based Venevision Interna¬ 
tional’s new telenovela Lucias Secret (Los 
Secretos de Lucid) will be presented for the 
first time, as will reality series My Life in 
Sayulita (.Mi Vida en Sayulita). 

Other new titles on the telenovela front 

(Continued on Page 4) 


Hot Stars in 
Cool Miami 


T his year, the stars are out at NATPE 
— even in the hot Miami sun. Some, 
like Arsenio Hall, are talkers, and he’s 
promoting his new talk show, The Arsenio 
Hall Show (CBS Studios International). 

Another legendary talk show host, 
Larry King, will be in Miami showing off 
his new show, Larry King Now (Content 
Television). King will participate in a ses¬ 
sion today at 11:15 a.m. entitled “Game 
Changers: In Conversation with Ross 
Levinsohn and Larry King: Media 
Evolution or Revolution?” in the 
Fontaine Ballroom. 

Jason Priestley of 90210 fame is also in 
Miami promoting Entertainment One’s 
dark comedy Call Me Fitz ., in which he 
stars. 

NBCUniversal is bringing Billy Bush 



(Continued on Page 4) 
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Bender at 40 
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NATPE's 50th Birth-Bash 


Half a century is the new 34 


N ATPE is heating up Miami Beach. It 
kicks off today, though the festivi¬ 
ties began last night with a welcom¬ 
ing party at the Eden Roc and will con¬ 
tinue with the Venevision-DLA-spon- 
sored opening night party tonight. And 



" He's SO, but looks much older 
than NATPE!" 


no 50th anniversary would be complete 
without a birthday bash, so NATPE has 
arranged a party for us all on Tuesday 
night at Liv Club in the Fontainebleau. 
(NATPE was established in 1963, but its 
first trade show wasn’t held until 1979). 

“We want to make the 50th special. 
We’re having a 50th birthday party 
because we’re all part of TV, so we 
should all celebrate turning 50 together,” 
said CEO Rod Perth. 

This marks the first NATPE confer¬ 
ence for the organization’s new president 
and CEO, who reported last month that 
by then, buyer registration was pacing 
31 percent ahead of where it was a year 
before. Other attendance figures have 

(Continued on Page 4) 


Rick Scott's 
Welcome 


By Rick Scott, Governor of Florida 

I t is my pleasure to welcome you to 
sunny Florida for the National 
Association for Television Program 
Executives Conference and Exhibition. 

With Florida’s great climate, our great 
tourist destinations and our growing 
economy, Florida is a great choice for 
NATPE. We are doing the right things to 
make our state number one for Florida 
families and businesses. With the TV 
industry evolving, we hope that you con¬ 
sider doing business here in our state. As 
a gateway to Central and Latin America, 
Florida is the second largest foreign trade 
zone in the nation, which means televi¬ 
sion content is in huge demand. 

We are delighted that NATPE has 
decided to come back to Florida to host 

(Continued on Page 4) 
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MV TWO CENTS 


e all know that content piracy is bad because , ultimately ; no one 
wins. The content providers lose, the local operators lose, the gov¬ 
ernment misses out twice (on uncollected taxes and increased crim¬ 
inality) and even the consumers end up being deprived of quality 
and fairness. 

All these unsavory elements linked to piracy were extensively reported on in 
the January 2013 Issue of VideoAge (which is also available online). But the 
point of this diatribe is to argue that in territories where piracy is pervasive, the 
local entertainment sector should be at the forefront of the fight against piracy ; 
rather than just a concerned bystander. 

The reason is simple: An industry cannot grow and mature into a healthy and 
prosperous one when it faces rampant piracy. An industry cannot develop when 
resources are siphoned off by criminal syndicates or taken out of the country to 
be laundered. It cannot mature when it operates under the stigma of illicit 
activities. An industry that depends on creativity cannot grow when its culture 
is ajfected or viewed with contempt by others. 

Executives that work in pirate-heavy territories lose the necessary trust and are 
tagged as outsiders who are therefore unable to take full advantage of resources 
that otherwise would have been made available to them (such as co-production 
funds, government subsidies and incentives). And this is without taking into 
consideration market destabilization , corruption and a decline in invest¬ 
ments. Indeed, according to the U.S. Government Accountability Office, losses 
in revenues resulting from piracy discourage investments in innovation in the 
software and audiovisual sectors. 

Piracy is a degenerative practice because instead of creating law-abiding citi¬ 
zens , it fosters generations of law-skirting consumers that 
will eventually become accustomed to paying only for 
illicit goods of any kind. 

Plus, the danger is that when content piracy starts to 
grow and begins to generate a large amount of money (at 
marginal costs), organized crime will step in to increase 
the volume of illegal activities, further depriving the 
country of economic stability and a sense of security and 
well being. 

As explained in VideoAge ’s January report, piracy is 
also generated by the high costs of services or goods. 

Additionally, restrictions (i.e., release windows) and 
scarcity of programs create vacuums in which consumer 
needs aren't being met and are instead readily filled by 
pirates. Content providers are now addressing these 
issues. 

According to a study by Professors Atanu Lahiri and Debabrata Dey of the 
University of Washington (“Effects of Piracy on Quality of Information 
Goods'), to consumers, quality is synonymous with immediate availability. 
Other findings cast doubt on the social benefits of piracy enforcement, pointing 
out that offering free trials is often more effective in reducing piracy. 

Between the pragmatism of the content providers (savvy from the music 
industry's mishaps) and the idealism of the academics, I'm sure that the scourge 
of piracy will eventually be reduced to tolerable levels. 






Dom Serafini 


January 28 , 2013 
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Gov/s Welcome 
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Rick Scott, Governor of the 
state of Florida 


the conference again for the third year 
in a row. While you are here be sure to 
enjoy our beautiful state parks, world- 
class attractions, and our many miles of 
beaches. 

Please enjoy your time in Florida, and 
welcome back. 


New Shows 


(Continuedfrom Coverj 

include Brazil-based Record’s Tricky 
Business , which follows three story lines 
— a couple plagued by debt, another 
couple with a paternity secret and two 
dueling stepbrothers and business part¬ 
ners. 

Caracol Television from Colombia 
presents telenovela The Hypochondriac 
(La Hipocondriaca ), about a woman 
who’s misdiagnosed and told she has just 
six months to live and To the Rhythm of 
Love, Rafael Orozco (Rafael Orozco, el 
idolo), which addresses lingering ques¬ 
tions about the shooting death of the 
Colombian music star. 

Telemundo is on site with La Patrona, 
about a woman who falls in love with the 
son of the most powerful woman in 
town and Pasion Prohibida , in which a 
young woman learns the man she plans 
to marry was formerly her mother’s 
lover. Romantic comedy series My Love, 
My Love and comedy Daddy’s World are 
new offerings from Argentina’s Telefe. 
Televisa Internacional presents telenove- 
las The Lady from Vendaval , Las 
Bandidas, Beautiful Love! and jQuien eres 


NATPE Overview 


(Continuedfrom Cover) 

also improved, with about 300 
exhibitors, including every major stu¬ 
dio, and 27 brand new companies. In 
fact, the market floor and all of the 
suites in the Tresor Tower are sold out. 
On top of that, Perth said, “Another 
astounding statistic is 28 percent more 
reporters are coming.” 

Perth reconfirmed that NATPE will 
stay in Miami for 2014, and “there are 
no plans to move.” Accords were made 
with the CES in Las Vegas and 
RealScreen Summit in Washington, 
D.C. to benefit attendees of both 
events. Perth also noted that one goal is 
to attract more U.S. TV stations by 
offering incentives. 

For Greg Philips, president of 
London-based Content Television and 
Content Digital, “NATPE has been 
serving the worldwide content industry 
extremely well since its inception in 
1963. Taking place in January when 
expectations, energy and enthusiasm are 
high, it’s the definitive window on the 
U.S. television business for the interna¬ 
tional market and the perfect opportu¬ 
nity for our friends in North America to 
gain perspective on the latest trends in 
the global programming industry.” 

In addition to the birthday party, 


Tuesday night will also play host to the 
2013 Brandon Tartikoff Legacy Awards, 
honoring Herbert G. Kloiber, chairman 
of Tele Mtichen Gruppe; John Langley, 
creator and executive producer of Cops', 
Debra Lee, chairman and CEO of BET 
Networks and Steven Levitan, co-creator 
and executive producer of Modern 
Family. 

During the day, attendees will be kept 
busy with about 81 seminars/keynotes. 
Here’s a breakdown by day: Monday: 
Seven “30 Minutes with...” sessions, 10 
“Game Changers” events, eight “Masters 
of Messaging” events, and seven 
“YouTube Partner Program Breakouts.” 
Tuesday: Six “30 Minutes with...” ses¬ 
sions, eight “Storytellers that Shaped the 
Face of Pop Culture” events, 10 
“Technologies that Fuel Multi-Platform 
Content” events and seven “YouTube 
Partner Program Breakouts.” 
Wednesday: Seven “Global Navigators” 
events, eight “Visionaries” events and 
three “YouTube Partner Program 
Breakouts.” 

Mark Cuban, co-founder/chairman of 
AXS TV will keynote. There will also be 
a keynote conversation called, 
“Presented by Subway: The Art of the 
Deal,” which will focus on the key 
aspects of developing a scripted TV and 
webisodic series for Subway. 

Four official parties have been 
planned: The Welcome Party (which 
was held yesterday), the TVNewsCheck 
and Rentrak Cocktail Reception and 


tu? It’s also bringing comedy series Love 
Rules. 

New York City-based Bender Media 
Services Corp., which represents major 
independent companies with TV prod¬ 
uct from around the world with a focus 
on Latin America, is bringing first-ever 
offerings Cartas a Elena , a film about a 
young boy who reads letters to illiterate 
villagers and puts a positive spin on the 
sad ones, but soon learns that he’s doing 
more harm than good. The company 
will also have the not-so-new 1943 clas¬ 
sic version of Les Miserables. 

In terms of movies, Argentina-based 
Telefilms is in Miami with a few new 
films — Stand Up Guys starring A1 
Pacino, Christopher Walken and Alan 
Arkin and Side Effects, starring Jude 
Law, Catherine Zeta-Jones, Rooney 
Mara and Channing Tatum, among 
them. 

CBS Studios International is intro¬ 
ducing Under the Dome, an hour-long 
drama series about a small New England 
town that is suddenly sealed off from 
the rest of the world in a big, transpar¬ 
ent dome. The townspeople attempt to 
survive in the post-apocalyptic condi¬ 
tions while trying to find out where the 
barrier came from and how to get rid of 
it. The company also has talkers The 
Arsenio Hall Show and The Test, a con¬ 
flict resolution talk show hosted by Kirk 
Fox. 

The U.K.’s Content Television has a 
host of new shows, including talk show 
Larry King Now, drama series The Fall 
and Run, non-fiction series Gangsters: 
Faces of the Underworld, series/film Halo 
4: Forward Unto Dawn and multi-plat¬ 
form comedy series The Fuzz. 

From sunny California, Lionsgate is 
bringing comedy series Orange Ls The 
New Black, about a PR executive serving 
a jail sentence for a decade-old drug 
offense in a minimum-security prison. 

From Canada, Peace Point Rights is 
bringing The DNA of GSP. This pro¬ 
gram is available as a feature-length doc¬ 
umentary or a miniseries and takes an 
in-depth look at UFC’s reigning welter¬ 
weight world champion, Georges St- 
Pierre (GSP). 

Also from Canada, Tricon Films & 
Television is in town with three new 
offerings — multi-camera sitcom 
Holliston, Zoo Clues, which investigates 
the animal kingdom and On the Spot, a 
game show that tests everyday people on 
their trivia knowledge. 

CABLE ready is on the scene with 
three new entertainment/reality series: 
Focus On, Oddities and Oddities San 


Opening Night Party later today, and 
NATPE’s 50th Birthday Party on 
Tuesday. This is in addition to a multi¬ 
tude of invitation-only parties, hotel 
suite receptions and sit-down dinners. 


Francisco. Each episode of Focus On is a 
behind-the-scenes special featuring 
celebrity interviews, movie premiere cov¬ 
erage and making-of sequences. Episodes 
include Oz: The Great and Powerful and 
The Great Gatsby. 

Alphanim, the French distributor and 
producer of children’s entertainment, has 
Calimero, an all-new animated CGI 
series based on a little black chicken, a 
character that was first created in 1963 
for an Italian TV advertising campaign 
on RAI-TV that’s celebrating its 50th 
anniversary this year. Lanfeust is another 
new CGI-animated comedy about a 14- 
year-old boy who aspires to be a hero, 
based on the original comic books of the 
same name. 


Star Gazing 


(Continued from Cover) 



Jason Priestley is in Miami Beach to 
promote Call Me Fritz 


and Kit Hoover of news magazine show 
Access Hollywood Live here to Florida. 
Bush will once again emcee the 10th 
Brandon Tartikoff Legacy Awards this 
year, which will be held tomorrow night. 

Also taking part in the Tartikoff Awards 
ceremony is actor Jesse Tyler Ferguson, 
who plays Mitchell Pritchett on ABC’s 
Modern Family. Ferguson will present 
Steve Levitan, co-creator of the show, 
with his award. 

Venevision International will be on the 
scene with telenovela stars Iran Castillo, 
Maritza Bustamante, Luis Geronimo 
Abreu and Plutarco Valdes Haza from its 
new telenovela Lucias Secrets (Los Secretos 
de Lucia), who will all attend the 
Opening Night Party tonight. The com¬ 
pany will also bring Itahisa Machado, 
Guy Ecker and Lorena Rojas from telen¬ 
ovela Rosario, among other celebrities. 

Additionally, a number of wrestlers 
from TCW Wrestling will be in atten¬ 
dance. The band Fitz & the Tantrums 
will perform at NATPE’s 50th birthday 
celebration tomorrow night. 

Rumor has it that Queen Latifah will 
be promoting her new daytime talk show, 
The Queen Latifah Show (Sony), and 
Wendy Williams of The Wendy Williams 
Show (Debmar-Mercury) may also make 
an appearance. 
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Univision's UniMas Gets Edgy 



U nivisions TeleFutura Network has 
been revamped into UniMas, an 
edgier alternative for Hispanic 
audiences in the U.S. The channel part¬ 
ners with top Spanish-language content 
providers, including Caracol, RTI and 
Televisa. 

Programming includes Made in 
Cartagena (pictured), a gritty crime 
drama from Caracol TV, which goes 
inside the dangerous underworld of this 


touristy destination. The coastal city is 
the setting for a bank heist gone wrong, 
and some terrible consequences that 
stem from one mans thirst for revenge. 

A beautiful woman from the city 
slums is the star of series Rosario 
Tijeras. Abused as a teenager, she now 
lives a life on the edge, involving herself 
with the Mafia underworld. She falls in 
love with two best friends who face off 
for her love and, in the process, are 


dragged into her world. 

From 7-9 p.m. on weekdays, 
UniMas shows blockbuster movies. 
Some of the titles coming up are 
Secreto nuclear 2 (U.S. Seals 2: The 
Ultimate Force), Piratas del Caribe: En 
el fin del mundo (Pirates of the 
Caribbean: At World's End), Mas rapi- 
dos , mas furiosos (2 Fast 2 Furious), 
Batman: El caballero de la noche (The 
Dark Knight), Transportador 3 


(Transporter 3), Muerte sub it a (Sudden 
Death), Gangster Americano (American 
Gangster) and Bourne: El ultimatum 
(The Bourne Ultimatum). 
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Russia's Quota on 
Foreign Films 

R ussian deputy chairman of the 
State Duma, Sergei Zheleznyak 
(of the governing United Russia 
Party), is pressing for a bill that would 
limit the screening of foreign films in 
Russian theaters to 80 percent. This 
quota would mean that movie theaters 
must screen Russian-made movies no 
less than 20 percent of the time. 
Violations would carry fines as high as 
400,00 rubles, or about U.S.$13,200. 

In response, community movie the¬ 
ater organization Kinoalyans criticized 
the implementation of this quota, 
maintaining that it would badly 
impact the attendance figures for 
Russian films and could increase pira¬ 
cy. Kinoalyans also reported that there 
are not enough Russian films pro¬ 
duced each year. Last year in Russia, 
foreign films reportedly comprised 
86.2 percent of the box-office takes. 

Up The Ladder 

• Estrella TV has announced the 
appointment of Judy Kenny as execu¬ 
tive vice president of Network Sales & 
Marketing. Kenny has served senior- 
level positions with BBDO advertising 
agency, ABC-TV, Fox and Univision. 

• Sangeeta Desai has filled the com¬ 
bined role of chief operating officer 
and chief financial officer at 
FremantleMedia. In her new position, 
Desai will be responsible for manage¬ 
ment of FremantleMedias operations 
in its corporate center. Most recently, 
Desai was chief operating officer at 
HIT Entertainment. 

• Network-affiliated broadcasting 
group Young Broadcasting has 
appointed veteran broadcast sales 
manager Steve South as its general 
sales manager for WLNS-TV in 
Lansing, Michigan. South comes to 
WLNS after serving as COO for the 
90-station Bott Radio Network. 
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ORIGINAL. 

BOLD. 

CAPTIVATING. 

Our innovative content pushes boundaries, 

crosses borders, and connects with audiences everywhere. 

A+E Networks... 





THE MEN WHO BUILT AMERICA™ / 8 X 1 HOUR MANKIND THE STORY OF ALL OF US™ /12 X 1 HOUR 


1 

PRANK MY MOM / 12 X 1/2 HOUR 


MIRACLE RISING: SOUTH AFRICA™ /1 X 2 HOURS 




LIFE IS ENTERTAINING 
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Bender on Bender at 40 


S usan Bender, founding president of 
the New York City-based Bender 
Media Services, recalled her 40 years 
in the TV business: 

“My entire career has been in the 
entertainment industry I was a Theatre 
Arts Major at Purdue University (IN), 
and continued my career as a profession¬ 
al singer for many years after college. 

I traveled the U.S., Canada and 
abroad as a member of the American 


singing group started by Kenny Rogers, 
called, ‘The New Christy Minstrels.’ 
During that time, I was privileged to 
entertain our Troops with Bob Hope and 
the U.S.O. in Korea and Japan. I contin¬ 
ued my singing career as a solo artist, 
and performed in nightclubs throughout 
the U.S. 

In 1973, while between singing 
engagements, I accepted a position at 
Metromedia Producers Corporation, 



owned by John Kluge, and the rest is his¬ 
tory! Singing took a back seat and TV 
became my priority. I remained at 
Metromedia for 13 years, learning all 
facets of the television business — first 
in Accounts Receivable, later in 
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Worldwide Contract Administration, 
and eventually I was promoted to 
executive director of International 
Sales. It didn’t take long before I real¬ 
ized how much I loved my Latin 
clients and their region. I was fortu¬ 
nate enough to be selling shows like 
Dynasty , Charlies Angels , Fantasy Island 
and Starsky & Hutch , to name a few. 

In the spring of 1986, the president 
of International at Paramount 
Pictures, Bruce Gordon, hired me, and 
thus began a wonderful tenure as VP 
of Latin American Television Sales for 
Paramount Pictures in Los Angeles. I 
remained there for 20 years. 

In 2007, I founded Bender Media 
Services Corp. and relocated to New 
York City. 



Latin America has always been my 
passion, and I attribute that to my 
clients. The warmth, vitality, and lov¬ 
ing spirit of the Latins transcend my 
own feelings and personality. They 
exhibit a zest for life — the same qual¬ 
ity I myself have. Therefore, I have 
always been drawn to this region, and 
its people, from the early days. 

Because I was fortunate enough to 
have great product to sell in the ’70s 
and ’80s, I saw the evolution of the 
region from reliance on U.S.-based 
programs to a rise in local productions, 
and less emphasis on a need outside 
their respective countries. When I 
founded Bender Media Services Corp., 
I knew I had to concentrate on finding 
niche product to fill spaces not provid¬ 
ed by the studios, locally produced 
programs, or novelas. As a result, we 
have concentrated our efforts on find¬ 
ing programs from producers around 
the globe that complement the new 
programming strategies of our Latin 
clients. 

I have been very blessed these 40 
years to have had the privilege to be 
part of a wonderful industry, and to 
have shared so many wonderful 
moments with my clients, many of 
whom have become my extended fam¬ 
ily. This gringa definitely has Latin 
blood. The only gringa to handle Latin 
America for a major studio that always 
spoke English (I understand Spanish, 
but am too shy to speak it). And as the 
old song says, “The Best Is Yet To 
Come!” 
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^- TELEVISION FOR BOOMERS WITH ZIP - j 



Lord Have Mercy, 
Black Is Back! 


With wit, verve, tongue, and 
cheek, the inimitable Lord 
Conrad Black hosts THE 
ZOOMER - Television for 
Boomers with Zip!, and 
promises to be one of the 
sharpest and highest profile 
minds and mouths on 
television today. 

THE ZOOMER proposes 
a weekly “take” on 
the World from a 
Zoomer point of view. 
Generally speaking, 
the world is living 
longer and better: but 
is the aging of the 
planet good news, or 
bad? What’s going on? Why 
is it relevant to me? What’s to 
be done? 

In every episode Lord Black 
will conduct a feature 
interview with some of the 
world’s Greats, and close 


with an editorial. “Talk Black” 
segments will feature his 
views on issues that really 
get under his skin - ageism, 
pension reform, the US justice 
system, prison reform, gun 
control and the world’s 
financial crisis. 

Co-host Denise Donlon 
will conduct “The 
Zoomer Round Table”, a 
lively discussion of 
current affairs, health, 
wealth and new ideas, 
enlivened by humour, 
cooking and live 
performances. 

It is our belief that in a world of 
hundreds of channels and 
thousands of shows, there is 
still room for a program 
whose groundbreaking 
mandate and intelligent style 
will have everybody talking 
about it. 


96% of 
Zoomers 
watched 
TV in the 
past week. 

PMB - Fall 2012 


“After 40 years of catering to younger consumers, advertisers 
and media executives are coming to a different realization: 
older people aren’t so bod, after all.” 

- The New York Times 

“If we don’t pay attention to the Alpha Boomers today, 
we will pay a huge price for ignoring them tomorrow.” 

- Alan Wurtzel, President of Media and 
Research Development, NBC Universal 


Contact: John Thornton 

Vice President Original Programming & Operations, MZTV PRODUCTION & DISTRIBUTION INC. 

Mobile: 1 416 886 1461 • E-mail: johnt@mztv.com 







Super Strength at Disney 


S uperheroes are all the rage at Disney 
Media Networks. When the super¬ 
villain prison system mysteriously 
shuts down, chaos is unleashed on the 
world. Now, the Earths mightiest heroes 
— Iron Man, Thor, Captain America, 
Hulk, Black Panther, Hawkeye, Antman 
and Wasp — must band together and 
save the world as The Avengers in 
Marvels The Avengers: Earths 
Mightiest Heroes! 

Peter Parker is given the opportunity 
to become the Ultimate Spider-Man 
(pictured above) when Midtown High 
becomes a secret operations base for 
young heroes. Spidey takes on 
S.H.I.E.L.D missions across the Marvel 


Universe, encountering new villains, and 
battling his biggest threat yet ... teenage 
high school drama. 

The Disney NATPE roster also 
includes The Marvel Super Hero Squad 
Show, in which the most powerful 
object in the universe, the Infinity 
Sword, has been shattered in a battle 
between Iron Man and Dr. Doom. But 
Doom doesn’t give up easily, and Iron 
Man snags the best heroes around to 
beat Doom — Wolverine, Hulk, Thor, 
the Silver Surfer, The Falcon, Captain 
America and Ms. Marvel. 

Tresor Tower, Suite 2-1812/2-1814 
www. disneymediadistribution. tv 


Lionsgate Goes 
to Nashville 

L ionsgate’s got comedies, dramas and 
dramedies at NATPE. Charlie Sheen 
plays a non-traditional therapist who 
specializes in Anger Management but 
has issues with his own anger and chaot¬ 
ic life in this comedy series. 

Mad Men is a sexy, stylized and 
provocative drama that follows the lives 
of 1960s Madison Avenue admen. 

Three iconic country singers climb 
their way to the top and attempt to hold 
onto their stardom in Nashville (pic¬ 
tured), a drama series with plenty of 
country music thrown in for fun. 

A desperate pot-selling suburban 
widow has had quite the ride in Weeds. 
Nancy Botwin’s gone from cartel concu¬ 
bine to politician’s wife. 

Behind-bars dramedy Orange Is The 
New Black follows Piper Sherman, a 
happily engaged P.R. executive sen¬ 
tenced to minimum-security prison for 
a decade-old drug offense. 

At Blue Mountain State, the benefits 
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of being on one of the most successful 
college football teams in the U.S. are 
just too good to pass up. 

Boss is a drama that tells the story of 
Mayor Thomas Kane, the most power¬ 
ful man in a land full of power-hungry 
people. 

Tresor Tower 2-1514 

www. lionsgate. com 


History Takes Center 
Stage at A+E 


W e could all learn a thing or two 
from A+E Networks’ programs. 
Historical series The Men Who 
Built America (pictured) delves into 
the lives of industry giants Rockefeller, 
Vanderbilt, Carnegie, Astor, Ford 
and Morgan, who constructed 
bold vision for the modern nation 
during the height of the Industrial 
Age. The story also profiles the 
workers who turned these men’s 
dreams into realities. 

Mankind the Story of All of Us is 
an epic tale of a superhero — us. 
The series draws on the style of 
action movies, dramatizing key turn¬ 
ing points in the story of mankind - 
the journey from hunter-gatherer to 
global citizen. The building of the pyr¬ 
amids, the Great Wall of China and the 
Taj Mahal are all featured. 

Miracle Rising: South Africa is a 
two-hour film following South Africa’s 
political transformation, which culmi¬ 
nated in the first free and fair elections 
in 1994 and the presidential election of 
Nelson Mandela. Recounted in person¬ 
al accounts from key figures, the docu¬ 
mentary examines how South Africa 
avoided civil war and moved from 
apartheid to Democracy. 

Host Leo Tusam travels through 


Latin America looking for men and 
women with amazing abilities in 
Superhumanos. Among those who 
amaze in the series are a man who can 
pull two trucks, a superhuman calculator 


who performs calculations faster than a 
computer, and a woman whose voice is 
higher than any musical note. 

Prank My Mom follows mischievous¬ 
ly good-natured kids who team with 
improv actors to dupe their mothers. 

A dozen of the U.S.’s most talented 
kid dancers compete in challenges every 
week in Abby’s Ultimate Dance 
Competition. The kids and their moms 
move into a mansion and their moms 
manage and oversee them. The winner 
takes home $100,000 and full tuition to 
dance school. 

Tresor Tower, 2-1509/2-1511 

www.AETNInternational. com 



Power Prepares for Armageddon 

T he U.K.’s Power brings miniseries, death and impending destruction to 
Miami. In action miniseries Air Force One Is Down (pictured), a rogue sol¬ 
dier, a former general driven by vengeance and the most powerful woman in 
the world become pawns in a deadly contest of wills. 

Dramatic miniseries Bomb Girls revolves around the women who, during World 
War II, put their lives at risk by building bombs for the front. Newly liberated, these 
women embraced their freedom and changed the world. 

When the greatest breakthrough in global defense research goes wrong, it triggers 
a solar flare and unleashes a squall of fiery sleet toward earth in end-of-the-world 
miniseries Cat. 8. 

An oil rig causes a volcanic erup¬ 
tion in a small town and triggers a 
Ring of Fire that stretches across 
the globe and threatens to swallow 
the earth. Only one person knows 
how to stop it, and while it’s a sui¬ 
cide mission, the alternative is 
Armageddon. 

An insidious viral threat triggers 
a systematic communication 
breakdown across the world in miniseries Delete. The scariest part is that the sys¬ 
tem has morphed into an artificial intelligence set on destroying mankind. 

An experiment to harvest “dark energy” to power the world goes wrong and 
incinerates an entire city in Eve of Destruction. Only a select few can convince the 
team that their effort to save the world actually threatens to destroy it. 

In miniseries Exploding Sun, a solar storm sends a trans-lunar passenger ship 
hurtling toward the sun, threatening to blow Earth back into the Stone Age. 
Tresor Tower, Suite 2-3 111 www.powcorp. com 



VIDEO > AGE DAILY 


January 28 f 2013 
























■' 




t . . r ' 




SUITE m NATPE: TRESOR 21#) 






*. . 












INttfiNAr IQNAL SALES DEPARTMENT 
DEL MAR ANDRADE 

DANDHAnF@5-PREDFPFCORD COM.FIR 
ED SOM MENDES 

E ME NO E 5 RE DE R ECOR D .CO M. Bfi 


-• "V 


- 


rr x 




n 


£8 


L. < ■ ‘ fTVWP 


4 55 11 SUflO 4DZ2 




RECORD 


WWW. DECOR DTVKETWOflK.COM 


TV NFTWDRH 
































Sherlock's Back at CBSSI 


BS Studios International is at 
NATPE with some modern 
twists on classic tales. Sherlock 
Holmes and Watson are living in mod¬ 
ern day New York City in Elementary, 
starring Jonny Lee Miller as the detective 
and Lucy Liu as his sidekick. 

Set in modern times, Beauty and the 
Beast (pictured) is a romantic love story 
with a procedural twist. 

Dennis Quaid and Michael Chiklis 
star in Vegas, a drama set in 1960s Las 
Vegas, centering around the true story of 
Ralph Lamb, a cowboy-turned-sheriff in 
Sin City. 

A small New England town is sudden¬ 
ly and inexplicably sealed off from the 
outside world in Under the Dome. The 


towns inhabitants must figure out where 
the barrier came from and how to sur¬ 
vive in post-apocalyptic conditions. 

Arsenio Hall returns with a new talk 
show entitled — The Arsenio Hall 
Show. 

One-hour talker The Jeff Probst 
Show covers relationships, family 
dynamics, newsmakers of the day, and 
individual and family challenges. It’s 
hosted by the longtime host of Survivor. 

Twenty-something best friends are 
starting over with cool new jobs in a new 
city — Los Angeles — in Friend Me. 
The only problem: they cannot agree on 
how to socially engage in their new city. 
Chateau Tower, Suite 1426 
www.CBSCorporation.com 



Things are getting Cuckoo at FME 


F remantleMedia Enterprises brings 
live-action videogame format Bang! 
Bang! to Miami. The show is shot 
in a green screen studio where real con¬ 
testants play in a virtual reality cartoon 
world. Contestants traverse animated 
worlds with the aid of a paint-balling 
partner, with hilarious results. 

In comedy series Cuckoo (pictured), 
Ken and Lorna are horrified to discov¬ 
er that their daughter has returned 
from her gap year with a new husband 
named Cuckoo, a self-appointed spiri¬ 
tual ninja who’s the ultimate slacker. 

Intrepid reporter Nicholas Kristof 
and celebrity advocates America 
Ferrera, Diane Lane, Eva Mendes, 
Gabrielle Union, Meg Ryan and Olivia 
Wilde introduce viewers to women and 
girls around the world who are living 
under extremely difficult circumstances 
and whom are fighting bravely to 
change them. Half the Sky is a power¬ 
ful journey across 10 countries — 
including Cambodia, Kenya, Liberia 
and the U.S. — showcasing the 
resilience of women and their tales of 
strength in the face of adversity. 

Using an all-new innovative produc¬ 
tion technique combining puppets, 
Japanese vinyl toys and digital effects, 
Strange Hill High mixes everyday 


classroom antics with fantastical and 
mysterious goings on. Set in an inner- 
city school with many secrets and mys¬ 
teries, the show follows three students 
who take it upon themselves to investi¬ 
gate all manner of bizarre occurrences 



with mysterious happenings. 

A reality game show with a comedic 
twist, Uptown Girls and Downtown 
Boys pairs boys and girls from opposite 
sides of the tracks who head off on a 
four-week trip together and must com¬ 
pete in different challenges — all while 
electronically tagged to each other. 

Action-adventure drama Wizards vs. 
Aliens brings magic and sci-fi together. 
Tom Clarke is a seemingly ordinary boy 
who stands in the way of aliens devour¬ 
ing all the magic on Earth. 

Tresor Tower, Suite 2-3106 
www.fremantlemedia. com 
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Content Moves 
Forward 

C ontent Television is focusing on 
criminal investigations at 
NATPE. Lour seemingly ordi¬ 
nary women use their razor-sharp intel¬ 
ligence skills as unlikely investigators in 
a string of grisly murders set against the 
backdrop of post-war London in The 
Bletchley Circle (pictured). 

In The Fall, starring Gillian 
Anderson, a detective superintendent is 
brought in to investigate a string of 
murders in Northern Ireland. 

Four-part drama Run weaves together 
the lives of four seemingly unconnected 
people facing life-changing decisions in 
a world where choices are a luxury and 
survival is never a given. 

Gangsters: Faces of the Underworld, 
which is presented by bestselling author 
Bernard O’Mahoney, introduces the vil¬ 
lains and gangsters that have made 
headlines over the past 50 years. 

In romantic comedy City Slacker, 
Amanda is a high-flying London execu¬ 
tive used to having it all who finds her¬ 
self in a race against her biological clock. 



Live-action series and 90-minute fea¬ 
ture Halo 4: Forward Unto Dawn is 
based on the bestselling Xbox franchise, 
which brings a brand-new Halo story to 
life. 

Multi-platform comedy series The 
Fuzz takes place in a world where 
humans and puppets co-exist. Puppet 
cop Herbie and his human partner 
Sanchez investigate a string of violent, 
drug-related crimes to catch the crimi¬ 
nal puppet behind them. 

Tresor Tower, Suites 2-2314/2-2916 
www. contentmediacorp. com 


GSP Reigns at Peace Point 

P eace Point Rights nails lifestyle programming in its new slate. The DNA of 
GSP (pictured) is a documentary about the UFC’s reigning welterweight world 
champion, Georges St-Pierre (a.k.a. GSP). The emotional and triumphant 
journey gives viewers an in-depth view of his life and career. 

She won viewers’ hearts in Say Yes to the Dress , and now Keasha Rigsby’s got a 
show of her very own. On Keasha’s Perfect Dress, she helps brides find their ideal 
wedding dresses in her bridal boutique. 

Rusty and Julie Bulloch have 
opened their homes to 25 teenagers in 
need. Docu-drama The Bulloch 
Family Ranch shows how they’ve 
made a tremendous difference in so 
many lives. 

In instructional series Bake with 
Anna Olson, a prestigious pastry chef 
shows off tricks of the trade — every¬ 
thing from muffins to meringue and cream cake to croissants. 

Body Fuel is all about maximizing fitness results by focusing on what we ingest. 
The series looks at the role foods, liquids and supplements have on building 
strength, and features healthy and delicious meals. 

In Hammer & Chew: Lords of Junk, two polar opposite junk removers make 
every day into an adventure thanks to the thrill of a “treasure” find. Each removal 
has its own story to tell. 

Bump! is an alternative travel and lifestyle series that focuses on gay-friendly des¬ 
tinations, uncovering fascinating gay human-interest stories from around the globe. 

Booth 112 www.peacepoint.tv 
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Record's Intrigues and Crimes 


B razils Record TV Network special¬ 
izes in epic tales. TV series King 
David begins in Bethlehem, with a 
10-year-old David preparing to herd his 
father’s flock of sheep. The biblical hero 
grows up to become a good shepherd but 
remains humble. Always accompanied 
by his harp, he composes psalms and 
prayers to God. He is later chosen by 
God to replace King Saul. 

Soap Tricky Business covers three dif¬ 
ferent storylines — one follows the fate 
of a married couple terrorized by gam¬ 
bling and debt; another follows a sup¬ 
posedly perfect family with a paternity 
secret; and a third centers on two duel¬ 
ing stepbrothers and business partners. 

Things get complicated for a group of 
friends and lottery winners who make a 
pact that whoever accomplishes certain 
goals within a year of winning gets to 
stake claim to half of the Jackpot! 

In Masks, Maria is the wife of a rich 

Ledafilms 
Hits and Runs 

L edafilms is in Miami with Barca 
Toons, the alter-egos of the FC 
Barcelona players, who are great 
athletes and funny guys. They rise to 
the top without any delusions of 
grandeur and a whole lot of effort. 

Ewan is a secret service agent deep 
undercover in London’s criminal 
underbelly, on the heels of a terrorist 
cell. His job is to stop Cleanskin, an 
extremist with no prior convictions 
who’s unknown to National Security. 

In the year 2077, a group of terrorist 
inmates set off an explosive device that 
creates a vortex and sends them, and a 
cop named Kiera, back to the year 
2012. Armed with innate skills and 
future technology, Kiera tries to track 
town the ruthless gang and return 
home in Continuum. 

In The Expatriate, a former CIA 
agent hopes to make a fresh start with 
his estranged 15-year-old daughter. 
After moving to Belgium to work as a 
security expert, he discovers that his 
colleagues have mysteriously vanished 
and a trained operative is intent on 
killing both of them. 


landowner who is kidnapped along with 
her son. Her husband, Octavio, follows 
the trail of the supposed kidnappers, but 
finds it hard to know whom to trust. 

River of Intrigues is a contemporary 
soap opera set in a historic town whose 
river is a big draw for recreational sports. 
But everything in the sleepy town is 
transformed with the arrival of a mega¬ 
project. Politics and police action take 
center stage and murders begin to occur. 

Shot in Sicily, soap Another Power 
follows Tony Castellamare, who escapes 
for Brazil after his wife and daughters are 
killed in a car explosion meant to kill 
him. There, he falls in love with a jour¬ 
nalist writing a story about his life. 

Catarina is a high-society woman who 
decides to become a police commission¬ 
er after the murder of her father in The 
Law and the Crime. 

Tresor Tower, Suite 2-1409 
www. recordtvnetwork. com 

A former getaway driver jeopardizes 
his Witness Protection Program security 
to help his girlfriend get back to Los 
Angeles in Hit and Run. Once he hits 
the road, the Feds and his former gang 
set off after him. 

A Mixed Martial Artist and veteran 
mercenary (who’s retired from combat) 



team up to find the athlete’s kidnapped 
daughter. Together they stop at nothing 
to tear apart a network of criminals that 
preys upon the innocent in Six Bullets. 

World Without End takes place in the 
fictional town of Kingsbridge. The plot 
incorporates the Hundred Years War and 
follows a visionary young woman, who 
struggles to rise above oppression to lead 
her people out of dark times. She and 
her lover Merthin and Sir Thomas 
Langley build a community that stands 
up to the Crown and The Church. 
Tresor Tower 2-1709/2-1711 
www. ledafilms. com 


Artear is a 
Social Leader 

A rgentina’s Artear tackles love, 
sex, madness, revenge, power, 
history and even dabbles in 
some comedy. In Compulsive Times 
(Tiempos Compulsivos ), Dr. Ricardo 
Buso and his colleague Ezequiel treat 
outpatients at the Renacer Foundation, 
a therapeutic place for those who suffer 
from Obsessive Compulsive Disorder. 
Their patients have a range of disorders, 
but the professionals themselves are 
haunted by some of their own ghosts. 

Dicky and Lorna Cocker are a former 
porn director and star in Naked Family 
{Condicionados) . Thirty years after 
making it big, the two are no longer suc¬ 
cessful and on the brink of divorce. One 
of their children decides to get into the 
business of creating modeling portfolios 
for magazines to help their parents get 
back on their feet. 

The Social Leader {El Puntero) is the 
story of a political staffer who wields 
power over his neighborhood, influ¬ 
ences his neighbors’ actions and drives 
their destinies. 

Following the sudden demise of their 
harsh and biting mother, three single 
sisters discover that her death hasn’t 
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freed them at all. The stars of sitcom 
Left on the Shelf {Para Vestir Santos) 
still find themselves unable to connect 
to men. 

Hate and vengeance fuel the lives of 
Jano and Lazaro in Gypsy Blood {Soy 
Gitano). Twenty-five years ago, Jano 
Amaya lost the love of his life when she 
married Lazaro Heredia, his former best 
friend. But fate is not set in stone. 

Also available are docs Fantastic 
Biographies {Biografiias Fantastical ), 
about fictional literary characters — like 
Emma Bovary of Flaubert’s “Madame 
Bovary” and Gregor Samsa of Kafka’s 
“Metamorphosis” — and Methods 
(Metodos), which delves into the cre¬ 
ative process behind works of art. 

Tresor Tower, Suite 2-1714 
www. artear. com 


Stars Align at Estrella 

E strella TV’s got Latin audiences covered. Que Jalada is a new half-hour com¬ 
edy series that features an actor/host/producer, along with three celebrity 
comedians, commenting on the craziest video clips on the Internet. 

Tengo Talento, Mucho Talento sees singers, dancers, musicians, actors, magicians, 
and anyone who thinks they have talent perform in front of the superstar judges. If 
they win, they get a contract and $100,000. 

Celebrities team up with professional dancers in Mi Sueno Es Bailar (My Dream 
Is To Dance), where the couples compete for charity. The series features interactive 
voting, a VIP panel and I 
judges (pictured). 

Each episode of thriller 
Historias Delirantes features 
a different story — tales of I 
money, love, mystery, past 
lives, passion and justice, 
combining suspense with the 
paranormal. 

The exciting and danger¬ 
ous world of notorious I 
Mexican drug lord El Shaka is portrayed in this series. 

Investigative news program En La Mire Con Enrique Gratas , hosted by Enrique 
Gratas and featuring Myrka Dellanos, takes an in-depth look at some of the biggest 
issues affecting Hispanics. 

Game show A Que No Puedes pits two celebrity teams against one another as they 
attempt to perform “talents” of other famous stars. The teams play for charity. 
Cabana 13 & Flash Meeting Table 2 www.estrellatv.com 
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Telefilms' Beautiful Movies 


T hrillers and psychological dramas 
take center stage at Argentina’s 
Telefilms. The Master (pictured) is 
set in the 1950s and explores the rela¬ 
tionship between the charismatic leader 
of a faith-based organization (known as 
“the Master”) and a young drifter who 
becomes his right-hand man. 

In supernatural love story Beautiful 
Creatures, Ethan — who longs to escape 
his small Southern town — meets Lena, 
a mysterious new girl. Together they 
uncover dark secrets about their families, 
their history and their home. 

After serving 28 years in prison, Val 
reunites with his partner Doc. But Doc 


has been contracted to avenge his son’s 
accidental death and kill Val in Stand 
Up Guys, starring A1 Pacino, 
Christopher Walken and Alan Arkin. 

A woman turns to prescription drugs 
to handle anxiety concerning her hus¬ 
band’s upcoming release from jail in psy¬ 
chological thriller Side Effects. 

In crime/thriller film Parker, a thief 
with a unique code of business ethics is 
back-stabbed by his crew and left for 
dead. He assumes a disguise, makes an 
unlikely alliance and looks to hijack the 
score of the crew’s latest heist. 

Tresor Tower, Suite 2-3101/2-3103 
www. telefilms, com. ar 
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In My Ex Wants Me (Mi Ex Me Tiene 
Ganas), a romantic comedy with a 
touch of mystery, three young women 
find their lives intertwined in a missing 
person case, rekindling lost love and fac¬ 
ing the fairytale illusion of a “happily 
ever after.” 

In Passions of the Heart ( Corazon 
Apasionada ), Patricia is a young woman 
who’s grown up with a controlling and 
wealthy grandmother. When she falls in 
love with a man that doesn’t live up to 
her grandmother’s standards, she pays 
the consequences. 

The creator of Crime Scene 
Investigation presents the film 
Cybergeddon, a thriller about an FBI 
hacker and her partner who expose a 
cyber-crime plot, but are framed as the 
culprits, and forced to go on the run. 
Tresor Tower, Suite 2-3015 
www. venevisioninternational. com 


Secrets Abound 
at Venevision 

I n Venevision International’s Lucia’s 
Secret (Los Secretos de Lucid), a 
ruthless arms dealer and killer is 
struck with amnesia. Lucia struggles 
with flashes of her former life, and must 
bury her past before it destroys any hope 
of a promising future (pictured). 

Telenovela Rosario follows a brilliant 
law student who falls in love with a 
prominent attorney. They plan to spend 
their lives together, until Rosario discov¬ 
ers that her lover is the same man who 
was engaged to her mother 20 years ear¬ 
lier. 

Years after losing the family farm, 
Camila, an agricultural engineer, returns 
to the area where she grew up and re¬ 
encounters the love of her life: the man 
who stole everything from her father. 
While trying to fight her feelings, she 
discovers that he’s not who she thinks he 
is in The Talisman (El Talisman). 

The women of the Lopez family have 
been afflicted by The Love Curse 
(Vdlgame Dios) for 100 years. Faced 
with two men to marry, they always 
choose the one who will later make 
them miserable. But the only one who 
can break the love curse is the most evil 
of all. 


Passionate Love 
at Telemundo 

elemundo Internacional has 
I brought tearjerkers to Miami. In 
telenovela La Patrona , Gabriela, 
the only woman who works in the San 
Pedro del Oro mine, falls in love with 
the eldest son of the most powerful and 
feared woman in town. Gabriela is 
thrown into a mental asylum, tortured 
and humiliated. Presumed dead, she 
returns years later to carry out revenge 
against those who wronged her. 

Bianca (who plans to avenge her 
mother’s murder of her father) decides 
to marry Ariel, whom her mother has 
her eye on. But her perfect plan is 
threatened when Bianca discovers true 
love with her husband’s nephew in 
Pasion Prohibida (pictured). 

Dulce Amargo is a contemporary 
love story revolving around five cou¬ 
ples. At the center of it all are Mariana 
and Nicolas. About to celebrate their 
seventh anniversary together, Mariana 
leaves Nicolas out of fear that she will 
develop a hereditary mental illness. She 
hopes that by leaving her husband and 
son she can spare them some pain. 

Letris is a contest that combines the 
intensity and strategy needed for word 
games with the excitement and speed 
of puzzle games. Three contestants and 
three celebrities compete, and TV 



viewers can participate through an app 
available on mobile devices. 

The Cotapos, an extremely wealthy 
family, discover that their son was 
switched at birth, and thanks to a court 
order, their biological son is forced to 
move in with them, and the son they 
raised must move in with his biological 
family. Humor ensues when the two dif¬ 
ferent social classes interact in telenovela 
Pobre Rico. 

A.N. JELL is a successful boy band 
featuring three young men in Eres Mi 
Estrella. But when a newly added fourth 
member must leave to undergo surgery, 
his twin sister Mi nyu pretends to be 
him. 

Historias De La Virgen Morena con¬ 
sists of stand-alone episodes involving 
beliefs in the miraculous power of Our 
Lady of Guadalupe. The main characters 
turn to the Virgin in desperate pleas for 
help, and “Morena” is always there to 
help, whether someone needs a heart 
transplant, release from kidnappers, or 
help reclaiming their child’s love. 

Tresor Tower, Suite 2-1503 
www. telemundointernacional. com 


Love Rules at Televisa 

here’s comedy and a whole lot of drama at 
Televisa. In The Lady from Vendaval (pictured), 

Marcela will do whatever it takes to save the prop¬ 
erty her mother left her. She meets Alessandro, who 
suspects that Marcela has stolen from his family. 

Together they discover her innocence and the real 
identity of the thief. 

In comedy Love Rules, Jesus moves back to Mexico 
City upon learning that his ex had his daughter seven 
years ago. Told he must get a steady job or risk losing 
his daughter, he fills a secretary position, and meets Alma, an engaged woman. 

Fabiola, Corina and Amparo are the daughters of Olegario Montoya, the owner 
of Hacienda Las Bandidas. The plot here revolves around the three sisters’ love sto¬ 
ries and an old family rivalry. 

In jBeautiful Love!, Santos is unfairly accused of fraud by his business partners 
and his best friend. He escapes to Mexico under the identity of a mariachi singer. 
At a bar, he meets a beautiful and humble singer, who has her own baggage, too, 
namely in the form of an eternal suitor. 

In ,;Quiem Eres Tu? Natalia and Veronica are twins who were separated as 
teenagers and whose personalities bear no similarities. Natalia is simple and kind, 
while Veronica is cruel. Veronica asks Natalia to take her place. 

Fontainebleau Upper Lobby, VT MR: Splash 1-8 www.televisainternacional.tv 
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TRAINING TERRIBLE TABBIES 
TO BE PURRRR-FECT PUSSYCATS 


NOTORIOUS CRIMES OPTHE PAS' 
RE-EXAMINED IN THE PRESENT 


Non-Fiction Series: 13 x half hours 


GANGSTERS 


FACES OF THE UNDERWORLD 


The faces of Britain’s most infamous 
criminals have remained largely 
unseen... until now 


Non-Fiction Series: 6 x one hour Qj) 


Non-Fiction Series: 18 x one hour C0 


Non-Fiction Series: 15 x half hours im 


NATPE Suites 2-2914/2-2916, Floor 29, Tresor Tower 


CONTENT TELEVISION 

19 Heddon Street, London, W1B 4BG, UK Tel: +44 (0) 20 7851 6500 

225 Arizona Avenue, Suite 250, Santa Monica, CA 90401, USA Tel: +1 310 576 1059 

www.contentmediacorp.com info@ contentmediacorp.com 
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Latin America TV Distribution Directory 


ARGENTINA 

America Video Films 

Sales Contacts: Enrique Maya, 

Brian Maya, Nicholas Bingham 

Virrey Loreto 2426 

1426 - Buenos Aires, Argentina 

Tel. (54) 11 4787-9098 

Fax. (54) 11 4787-9094 

america@americavideofilms.com 

www.americavideofilms.net 

Artear (Argentina) 

Sales Contact: Mariana Fernandez 
Lima 1261 

CP 1138 Buenos Aires, Argentina 
Tel: (54) 11 4306-0013 ext. 1900 
Fax: (54) 11 4339-1596 
mfernandez@artearinternacional.com.ar 
www.artear.com 

Ledafilms 

Sales Contacts: Gabriela Lopez, Moira 
Me Namara, Fernando Paduczak 
Virrey Olaguer y Feliu 2462, 3rd Fir. 
C1426EBB Buenos Aires, Argentina 
Tel: (54) 11 4788-5215 
Fax: (54) 11 4788-5220 
lopez@ledafilms.com 
mcnamara@ledafilms.com 
paduczak@ledafilms.com 
www.ledafilms.com 

Polar Star 

Sales Contacts: Carlos Kargauer, Sergio 
Sessa, Cristian Sessa, Diego Kargauer, 
Salete Stefanelli 
Bollini 2269 

C1425ECB Buenos Aires, Argentina 

Tel: (54) 11 4802-1001 

Fax: (54) 11 4803-5757 

carlosk@polarstar.com.ar 

Sergio.sessa@gmail.com 

cristiansessa@polarstar.com.ar 

diegokargauer@polarstar.com.ar 

salete@polarstar.com.ar 

www.polarstar.com.ar 

Telefe International 

Sales Contact: Claudio Ipolitti, Diana 
Coifman 

Prilidiano Pueyrredon 2989 
B1640ILA Martinez, Pcia 
Buenos Aires, Argentina 
Tel: (54) 11 4102-5810 
Fax: (54) 11 4308-6848 
sales@telefeinternational.com.ar 
dcoifman@telefe.com.ar 
www.telefeinternational.com.ar 

Telefilms 

Sales Contacts: Alfredo Andreoti, 
Humberto Delmas, Alejandro Carballo 
Av. Del Libertador 1068, Piso 11 
1112 Buenos Aires, Argentina 
Tel: (54) 11 5032-6000 
Fax: (54) 11 5032-6099 
andreoti@telefilms.com.ar 


hdelmas@telefilms.com.ar 

acarballo@telefilms.com.ar 

telefilms@telefilms.com.ar 

www.telefilms.com.ar 

Turner Broadcasting System 
Latin America 

Sales Contacts: Angel Zambrano, 

Magdalena Godio Baez 

Address 1: Defensa 599 Piso 3 

C1065AA1 Buenos Aires, Argentina 

Tel: (54) 11 4894-7357 

Address 2: 1050 Techwood Drive, NW 

Atlanta, GA 30318 

Angel.zambrano@turner.com 

Magdalena.godio@turner.com 

Tel: (404) 885-4380 

BRAZIL 

Globo TV International 

Sales Manager: Daniel Djahjah 

Rua Evandro Carlos de Andrade, 160/7° 

andar 

Vila Cordeiro 04583-115 

Sao Paulo, Brazil 

Tel: (55) 11 5112-4413 

Fax: (55) 1 1 51 12-4018 

Daniel.Djahjah@tvglobo.com.br 

http://www.globotvinternational.com 

Record TV Network 

Sales Contacts: Delmar Andrade, Edson 
Mendes 

Rua da Varzea, 240, Barra Funda 

01140080 Sao Paulo, Brazil 

Tel: (55) 11 2184-4021 

Fax: (55) 1 1 2184-5200 

dandrade@sp.rederecord.com.br 

emendes@sp.rederecord.com.br 

www.recordtvnetwork.com 

Sistema Brasileiro de Televisao (SBT) 

Sales Contact: Carolina Scheinberg 
Av. Das Comunicagos 04 
Vila Jaragua 06276-905 
Osasco Brazil 

Carolinascheinberg@sbt.com.br 
Tel: (55) 11 3687-3839 
Fax: (55) 1 1 3601-0360 
www.sbt.com.br 

CHILE 

Television Nacional de Chile 

Sales Contact: Ernesto Lombardi 

Av. Bellavista 0990 

Santiago, Chile 

Tel: (562) 2707-7240 

Fax: (562) 2707-7771 

Mobile: (569) 9225-6655 

ernesto.lombardi@tvn.cl 

COLOMBIA 

Multimedia Broadcast Associated 

Sales Contact: Carlos Boshell, 

Matilde Boshell 


Calle 97 A No. 8-10 of. 402 
Bogota, Colombia 
Tel: (571) 642-0072 
Fax: (571) 642-0035 
cboshell@mbanetworks.tv 
mboshell@mbanetworks.tv 
mba@mbanetworks.tv 
www.mbanetworks.tv 

RCN Television 

Sales Contact: Maria Lucia Hernandez 
Frieri 

Avenida de las Americas 65-82 

Bogota, Colombia 

Tel: (57) 1426-9292 ext. 1190 

Fax: (57) 1426-9300 

mhernand@rcntv.com.co 

www.canalrcnmsn.com/ventasinterna- 

cionales/ 

MEXICO 

Comarex/TV Azteca 

Sales Contact: Marcel Vinay Jr. 

Bosques de Duraznos No. 69-905 

Col. Bosques de las Lomas 

Mexico D.F., Mexico 

Tel: (52) 55 5251-1410 

Fax: (52) 55 5251-1409 

sales@comarex.tv 

www.comarex.tv 

Rose Entertainment 

Sales Contacts: Rosamaria Gonzalez, Liz 
Chapman, Ton Linssen 
Alameda #1-D 
Col. San Antonio, 

37750 San Miguel de Allende, Gto., 
Mexico 

Tel: (52) 415-152-5326 

Fax: (52) 415-152-7901 

rosamaria@roseentertainment.com.mx 

liz@roseentertainment.com.mx 

ton@roseentertainment.com.mx 

www.roseentertainment.com.mx 

UNITED STATES 

20th Century Fox Television 
Distribution Latin America 

Sales Contact: Jose Luis Gascue 
2121 Ponce de Leon Blvd., Suite 1020 
Coral Gables, FL 33134 
Tel: (305) 774-4165 
Joseluis.gascue@fox.com 

A+E Networks 

Sales Contact: Mayra Bracer 

235 East 45th Street 

New York, NY 10017 

Tel: (212) 210-1400 

intl.sales@aetn.com 

http://www.aetninternational.com 

Albavision 

Sales Contact: Ignacio Barrera 
2600 SW 3rd Ave PH-B 
Miami, FL 33129 


Tel: (305) 860-2036 
Fax: (305) 860-2102 
lbarrera@albavision.com 
www.albavision.com 

APA International Film Distributors 

Sales Contact: Rafael Fusaro 
7152 SW 47th Street 
Miami, FL 33155 
Tel: (305) 666-0020 
Fax: (305) 666-1725 
apafilm@bellsouth.net 

BBC Worldwide America 

Sales Contact: Helen Jurado 
1120 Avenue of the Americas, 5 Fir. 

New York, NY 10036-6700 
Tel: (212) 705-9300 
Latin.america.sales@bbc.com 
www.bbcworldwidetv.com 

Bender Media Services 

Sales Contact: Susan Bender 

150 Central Park South, Suite 310 

New York, NY 10019 

Tel: (212) 707-8244 

Fax: (413) 702-8244 

susan@bendermediaservices.net 

http://sites.google.com/site/bendermedi- 

aservices 

Caracol Television 

Sales Contacts: Angelica Guerra, Lisette 
Osorio, Berta Orozco, Roberto Corrente 
150 Alhambra Circle, Suite 1250 
Miami, FL, 33172 
Tel: (305) 960-2018 
Fax: (305) 960-2017 
losoriol@caracoltv.com.co 
borozco@caracoltv.com.co 
rcorrent@caracoltv.com.co 
www.caracolinternacional.com 

CBS Studios International 

Sales Contacts: Stephanie Pacheco, 

Eric Mueller 

1619 Michigan Ave, Suite 200 

Miami Beach, FL 33139 

Tel: (305) 531-2300 

Fax: (305) 531-6303 

stephanie.pacheco@cbs.com 

eric.mueller@cbs.com 

www.cbssi.com 

Content Media 

Sales Contacts: Greg Phillips, Saralo 
MacGregor, Jonathan Ford, Diana Zakis, 
Melissa Wohl 

Address 1:19 Heddon Street 
London, W1B 4BG, U.K. 

Tel: +44 0 20 7851 6500 

Address 2: 225 Arizona Ave., Suite 250 

Santa Monica, CA 90401 

Tel: (310) 576-1059 

info@contentmediacorp.com 

www.contentmediacorp.com 


(Continued on the next page) 
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LATIN AMERICA TV DISTRIBUTION DIRECTORY 
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Discovery Enterprises International 

Sales Contact: Mercedes Dawson 

6505 Blue Lagoon Dr., Suite 190 

Miami, FL 33126 

Tel: (786) 273-4700 

Fax: (786) 273-4061 

mercedes_dawson@discovery.com 

www.dei.discovery.com 

Disney Media Networks 
Latin America 

Sales Contact: Fernando Barbosa 

2 Alhambra Plaza, 9th Floor 

Coral Gables, FL 33134 

Tel: (305) 567-2280 

Fax: (305) 774-3913 

Fernando.barbosa@disney.com 

www.disneyabctv.com 

Dori Media America 

Sales Contacts: Andres Santos, 

Geysha Quesada 

9850 NW 41 st St., Suite 160 

Doral, FL 33178 

Tel: (786) 662-3051 

Fax: (786) 662-3056 

asantos@dorimediaamerica.com 

gquesada@dorimediaamerica.com 

www.dorimediadistribution.com 

Entertainment One 

Sales Contacts: Prentiss Fraser, Valerie 
Cabrera, Jon Ferro, Joey Plager 
Address 1: 9465 Wilshire Blvd., Suite 500 
Beverly Hills, CA 90212 
Tel: (310) 407-0960 

Address 2: 175 Bloor St. East. Suite 1400, 
North Tower 

Toronto, ON M4Ww 3R8 

Tel: (416) 646-2400 

pfraser@entonegroup.com 

vcabrera@entonegroup.com 

jferro@entonegroup.com 

jpager@entonegroup.com 

www.eonetv.com 

Eyeworks Distribution 

Sales Contacts: Ted Bookstaver 
3650 Redondo Beach Ave, 

Redondo Beach, CA 90278 

Tel: (424) 236-7500 

Fax: (424) 236-7501 

ted. bookstaver@eyeworks. tv 

www.eyeworks.tv 

Frecuencia Latina International 

Sales Contacts: Miki Ivcher, Patricia Jasin 

20900 NE 30th Ave., Suite 853 

Aventura, FL, 33180 

Tel: (954) 457-1200 

Fax: (954) 457-1213 

info@frecuenciatv.com.pe 

www.flinternational.tv 

FremantleMedia Enterprises 

Contact: Sheila Hall Aguirre 

5200 Blue Lagoon Drive, Suite 200 

Miami, FL 33126 

Tel: (305) 267-0821 

Fax: (305) 267-0459 

sheila.aguirre@fremantlemedia.com 

www.fmescreenings.com/fid2 


VIDEO-AGE DOILV 


HBO Latin America Group 

Sales Contact: Emilio Rubio 
396 Alhambra Circle, Suite 400 
Coral Gables, FL 33134 
Tel: (305) 648-8100 
Fax: (305) 461-3943 
erubio@hbo-la.com 
www.hbolag.tv 

Laguna Productions 

Sales Contact: Elart Coello 
20640 Plummer Street 
Chatsworth, CA 91311 
Tel: (661) 257-7450 
Fax: (661) 257-7256 
elart@lagunaproductions.com 
www.lagunaproductions.com 

LAIN-Cinemania Networks 

Sales Contact: Julio Neri 

1800 Sunset Harbor Dr., Suite 1701 

Miami Beach, FL 33139 

Tel: (305) 891-3330 

Fax: (305) 891-3360 

lainca@aol.com 

www.CinemaniaNetworks.com 
www.LAINca.com,www.Cinemania.TV 

Latin Media Corporation 

Sales Contact: Jose Escalante 

8725 NW 18th Terrace, Suite 405 

Miami, FL 33172 

Tel: (305) 974-1765 

Fax: (305) 974-1769 

jescalante@latinmediacorp.net 

www.latinmediacorp.net 

Liberman Broadcasting-Estrella 
TV Network 

Sales Contact: Bill Garcia 
1845 West Empire Ave. 

Burbank, CA 91504 
Tel: (818) 729-5300 
Fax: (818) 729-5308 
bgarcia@lbimedia.com 
www.lbimedia.com 

Lionsgate 

Sales Contacts: Peter lacono, Tori Crotts, 
Maryann Pasante 

2700 Colorado Avenue, Suite 200 

Santa Monica, CA 90404 

Tel: (310) 255-3700 

Fax: (310) 255-3880 

piacono@lionsgate.com 

tcrotts@lionsgate.com 

mpasante@lionsgate.com 

www.lionsgate.com 

MarVista Entertainment 

Sales Contact: Fernando Szew 

10277 W. Olympic Blvd., 3rd Floor 

Los Angeles, CA 90067 

Tel: (424) 274-3000 

Fax: (424) 274-3050 

f sze w@ m a rv i s ta. n e t 

www.marvista.net 


NBCUniversal Int'l TV Distribution 

Sales Contact: Enrique Juarez 
420 Lincoln Rd., Suite 506 
Miami Beach, FL 33139 
Tel: (305) 531-1618 
Fax: (305) 531-1698 
Enrique.juarez@nbcuni.com 
www.nbcunitv.com 

Panamax Films 

Sales Contacts: James M. McNamara, 

Alejandro Vazquez-Vela 

2000 Ponce de Leon Blvd., Suite 500 

Coral Gables, FL 33134 

Tel: (305) 421-6336 

jim@panamaxfilms.com 

www.panamaxfilms.com 

PE Media Services 

Sales Contact: Jose "Pepe" Echegaray 

2451 Brickell Ave 14-J 

Miami, FL 33129 

Tel (305) 299 6060 

pepe@pemediaservices.com 

www.pemediaservices.com 

Power 

Sales Contact: Jose "Pepe" Echegaray 

2451 Brickell Ave 14-J 

Miami, FL 33129 

Tel: (305) 299-6060 

pepe@powcorp.com 

www.powcorp.com 

RCTV International 

Sales Contact: Katy Paulheim 

4380 NW 128 Street 

Miami, FL 33054 

Tel: (305) 688-7475 

Fax: (305) 685-5697 

kpaulheim@rctvi.com 

www.rctvintl.com 

SOMOS Distribution 

Sales Contacts: Luis Villanueva, Francisco 
Villanueva, Carlos Abascal, Mary Black, 
Mariana Villanueva, Alejandra Herrera 
2601 S. Bayshore Dr., Suite 1250 
Coconut Grove, FL 33133 
Tel: (786) 220-0440 
Fax: (305) 858-7188 
www.somosdistribution.net 

Sony Pictures Television 

Sales Contact: Alexander Marin 

601 Brickell Key Drive, Suite 200 

Miami, FL 33131 

Tel: (305) 400-3000 

Fax: (305) 400-3002 

alexander_marin@spe.sony.com 

www.sonypicturestelevision.com 

Spiral/SevenOne International 

Sales Contacts: Zasha Robles, Fabiola 
Flores 

10462 NW 31 st Terrace 
Miami, FL 33172 
Tel: (305) 594-3000 
Fax: (305) 594-3061 
fflores@spiraldist.com 
www .etceteragroup.com 


Telemundo Internacional 

Sales Contacts: Esperanza Garay, 
Joysette Rivera. Luis Daniel Capriles, 
Xavier Aristimuno, Karina Etchison, 
Melissa Pillow, Emanuela Bosco 
2745 Ponce de Leon Blvd. 

Coral Gables, FL 33134 

Tel: (305) 774-0033 

Fax: (305) 774-7372 

Esperanza.Garay@nbcuni.com 

Joysette.Rivera@nbcuni.com 

www.telemundointernacional.com 

Televisa Internacional 

Sales Contact: Carlos Castro 

6355 NW 36th St., Suite 101 

Miami, FL 33166 

Tel: (786) 265-2500 

Fax: (786) 265-2269 

ccastro@televisa.com.mx 

www.televisainternacional.tv 

Televix Entertainment 

Sales Contact: Hugo Rose 

449 South Beverly Dr. Penthouse Suite 

Beverly Hills, CA 90212 

Tel: (310) 788-5500 

Fax: (310) 286-0207 

adminstrator@televix.com 

www.televix.com 

Univision Communications Inc. 

605 Third Avenue 
New York, NY 10158 
Tel: (212) 455-5200 
www.univision.net 

Venevision International 

Sales Contacts: Cesar Diaz, Daniel 
Rodriguez, Miguel Somoza, Cristobal 
Ponte, Hector Beltran, Tony Ojeda 
121 Alhambra Plaza, Suite 1400 
Coral Gables, FL 33134 
Tel: (305) 442-3411 
Fax: (305) 446-4743 
info@venevisioninternational.com 
www.venevisioninternational.com 

VIP 2000 

Sales Contact: Roxana Rotundo 
1451 S. Miami Ave., Suite 2511 
Miami, FL 33130 
Tel: (305) 373-2400 
roxana@vip2000.tv 
www.vip2000.tv 

Warner Bros. Int'l TV Distribution 

Sales Contacts: John A. Garcia, Tomas 

Davison, Gustavo Gomez 

4000 Ponce de Leon Blvd., Suite 490 

Coral Gables, FL 33146 

Tel: (786) 999-7256 

Fax: (786) 999-7260 

www.wbitv.com 
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AMERICA 

VIDEO FILMS 
PROUDLY PRESENTS 1 

THE NEWEST SENSATION FROM THE LAND OF HITS. 
WORLDWIDE FORMAT RIGHTS AVAILABLE. 



STYLISH, EDGY, AND GENUINELY SHOCKING, 

THESE DISTINCTIVE SELF CONTAINED EPISODES, 

EACH INSPIRED BY A REAL LIFE MURDER, 

TAKE YOU ON A TERRIFYING, YET UTTERLY COMPELLING JOURNEY 
DEEP INTO THE DARKEST CORNERS OF A KILLERS MIND. 


25 X 1H. ORIGINAL DUTCH VERSION AS WELL AS FORMAT 
AVAILABLE FOR WORLDWIDE TERRITORIES. 


COME SEE US AT NATPE 2013 - FOUNTA1NEBLEAU HOTEL, 
TRESOR TOWER, SUITE 23109, TEL. (305) 538-2000 


www.americavideofiims.net 





2013 NATPE EXHIBITORS 


20th Century Fox Television Distribution 
A+E Networks 

Affinity Films Inc. - Alaska TV Pilot Project 

AIM TV Group/Raw Travel 

Alfred Haber Distribution 

America Video Films 

Applicaster 

Argentina Audiovisual 

Argos Comunicacion 

Artear Argentina 

Avail-TVN 

Azteca 

Banijay International 
Baywood Enterprises 
BBC Worldwide Americas 
Bellum Entertainment 
Beverly Hills Entertainment 
The Bold and the Beautiful 
Caracol Television 

Carsey-Werner Television Distribution 

CBS Studios International 

CBS Television Distribution 

CDC United Network 

Cineflix Rights 

Content Media Corp. 

Debmar-Mercury 

Discovery Enterprises International 
Disney ABC Domestic Television 
Disney Media Distribution 
DLA, Inc. 

Dori Media Distribution 
Electus International 
Endavo Media 
Endemol Group 
Entertainment One Television 
Entertainment Studios 
Estrella TV 

Eyeworks Distribution 
Foxtelecolombia 

Frecuencia Latina International Limited 

FremantleMedia Enterprises 

FremantleMedia Latin America 

Fun World Media 

Gaumont International Television 

Globo TV International 

Google You Tube 

HBO Latin America 

High Hill Entertainment 

Imagina US LLC 

Injaus Letters & Films 

ITV Studios Global Entertainment 

Lakeshore Entertainment 

LAPTV, LLC 

Ledafilms S.A. 

Lionsgate 

Litton Entertainment 

Lucci Distribution 

MarVista Entertainment 

Me-TV NetworkAA/eigel Broadcasting 

Meridien Films 

Metro-Goldwyn-Mayer Studios (MGM) 
Metro Television 
MIPTV/Reed MIDEM 
Miramax 

Musashi Productions 

NBCUniversal Cable & New Media Distrib. 
NBCUniversal Domestic TV Distribution 
NBCUniversal International TV Distribution 
Nelvana International 
Nielsen 

Nomura Securities International 
Paramount Home Media Distribution 
Polar Star 
Power 

PPI Releasing 
RCN 

Record TV Network 


Sorrento, Floor 8, Suite 3-0809 
Tresor Tower, Floor 15, Suite 2-1509/11 
Conf Facility, Shimmer: Meeting Table 11 
Conf Facility, Shimmer: Meeting Table 13 
Tresor Tower, Floor 18, Suite 2-1811 
Tresor Tower, Floor 31, Suite 2-3109 
Tresor Tower, Floor 30, Suite 2-3010 
Tresor Tower, Floor 18, Suite 2-1808 
Sorrento, Floor 6, Suite 3-0607 
Tresor Tower, Floor 17, Suite 2-1714 
Conf Facility, Flash: Meeting Table 1 
Tresor Tower, Floor 30, Suite 2-3004 
Tresor Tower, Floor 31, Suite 2-3112 
Conf Facility, Shimmer: Meeting Table 15 
Tresor Tower, Floor 14, Suite 2-1412 
Sorrento, Floor 17, Suite 3-1707/3-1706 
Sorrento, Floor 7, Suite 3-0723 
Conf Facility, Flash: Meeting Table 7 
Tresor Tower, Floor 17, Suite 2-1715/17 
Tresor Tower, Floor 18, Suite 2-1805 
Chateau, Floor 14, Suite 1426 
Chateau, Floor 14, Suite 1420 
Tresor Tower, Floor 16, Suite 2-1612 
Tresor Tower, Floor 16, Suite 2-1605 
Tresor Tower, Floor 29, Suite 2-2914/2916 
Chateau, Fir 15, Suite 1551-53, 1538-40 
Tresor Tower, Floor 16, Suite 2-1607 
Tresor Tower, Floor 18, Suite 2-1815 
Tresor Tower, Floor 18, Suite 2-1814/1812 
Conf Facility, Upper Lobby: Splash 9 
Tresor Tower, Floor 14, Suite 2-1403 
Chateau, Floor 11, Suite 1160 
Conf Facility, Shimmer: Meeting Table 16 
Chateau, Floor 15, Suite 1515 
Tresor Tower, Floor 14, Suite 2-1404 
Versailles, Floor 9, Suite 961/62/63 
Fontainebleau, Cabana 13 
Tresor Tower, Floor 29, Suite 2-2907 
Tresor Tower, Floor 15, Suite 2-1508 
Tresor Tower, Floor 15, Suite 2-1512 
Tresor Tower, Floor 31, Suite 2-3106 
Tresor Tower, Floor 31, Suite 2-3104 
Conf Facility, Shimmer: Meeting Table 14 
Chateau, Floor 15, Suite 1516 
Tresor Tower, Floor 29, Suite 2-2904/06 
Conf Facility, 4th Level: Facet 
Versailles, Floor 5, Meeting Room 590 
Tresor Tower, Floor 31, Suite 2-3107 
Sorrento, Floor 7, Suite 3-0714 
Tresor Tower, Floor 30, Suite 2-3007 
Chateau, Floor 12, Suite 1260 
Conf Facility, Flash: Meeting Table 4 
Versailles, Floor 5, Meeting Room 579 
Tresor Tower, Floor 17, Suite 2-1709/11 
Tresor Tower, Floor 15, Suite 2-1514 
Conf Facility, Flash: Meeting Table 10 
Conf Facility, Flash: Meeting Table 3 
Tresor Tower, Fir 16, Suite 2-1609/1610 
Tresor Tower, Floor 16, Suite 2-1606 
Conf Facility, Shimmer: Meeting Table 12 
Versailles, Floor 8, Suite 861/62/63 
Conf Facility, Flash: Meeting Table 5 
Chateau, Floor 15, Suite 1528 
Chateau, Floor 15, 1520 
Conf Facility, Shimmer: Meeting Table 17 
Versailles, Floor 17, 1775 
Versailles, Floor 17, 1775 
Versailles, Floor 17, 1775 
Tresor Tower, Floor 30: Suite 2-3008 
Conf Facility, Upper Lobby, Dive Boardrm 
Sorrento, Floor 3, Suite 3-0316 
Tresor Tower, Floor 17, 2-1704 
Tresor Tower, Floor 14, Suite 2-1415 
Tresor Tower, Floor 31, Suite 2-3111 
Sorrento, Floor 3, Suite 3-0307 
Tresor Tower, Floor 15, Suite 2-1505 
Tresor Tower, Floor 14, Suite 2-1409 


Relativity Media 

RightThisMinute/MagicDust Television 
Rive Gauche Television 
Shine International 
Shoreline Entertainment 
Somos Distribution 
Sonar Entertainment 
Sony Pictures Television 
Spiral/Red Arrow International 
Starz Media 

Telefe International (Television Federal S.A.) 
Telefilms 

Telemundo Internacional 

Televisa Internacional 

Televix Entertainment 

Tribune Broadcasting/Antenna TV 

Trifecta Entertainment, LLC 

Twentieth Television 

Venevision International 

Viacom International Media Networks 

VIP 2000 TV 

Warner Bros. Domestic Television Distribution 
Warner Bros. International Television 
Wonderphil Productions 
Youtoo Technologies 
Zodiak Media 


Sorrento, Floor 7, Suite 3-0707 
Tresor Tower, Floor 18, Suite 2-1809 
Tresor Tower, Floor 29, Suite 2-2917 
Tresor Tower, Floor 14, Suite 2-1406/08 
Conf Facility, Flash: Meeting Table 6 
Tresor Tower, Floor 31, Suite 2-3114 
Versailles, Floor 10, Suite 1061/62/63 
Tresor Penthouse 3701 
Tresor Tower, Floor 16, Suite 2-1611 
Tresor Tower, Floor 14, Suite 2-1411 
Tresor Tower, Floor 29, Suite 2-2911 
Tresor, Floor 31, 2-3101/2-3103 
Tresor, Floor 15, 2-1503 
Fontainebleau, Upper Lobby, Splash 1-8 
Tresor Tower, Floor 30, Suite 2-3012 
Chateau, Floor 15, Suite 1524 
Tresor Tower, Floor 18, Suite 2-1804/06 
Sorrento, Floor 5: 3-0512 
Tresor Tower, Floor 30, Suite 2-3015 
Tresor Tower, Floor 16, Suite 2-1604 
Tresor Tower, Floor 17, Suite 2-1705 
Versailles, Floor 1, Entire Floor 
Versailles, Floor 16, Entire Floor 
Conf Facility, Flash: Meeting Table 9 
Conf Facility, Upper Lobby, Plunge Boardroom 
Tresor Tower, Floor 29: Suite 2-2912 


BOOTHS — MARKET FLOOR 


10 Francs 425 

100% Distribution 425 

11:11 Films, 7 Mentes 618 

AB Int'l Distribution 425 

Accord Productions 602 

AccuWeather 424 

AFP 106 

AK Entertainment 421 

Alphanim (Gaumont) 425 

American Cinema/ MPI 327 

Aniplex 311 

APA International Film 404 

Arte France 425 

The Asylum 130 

Audiovisual Trade SL 225 

Bender Media Services 411 

Bonneville Distribution 501 

Boomerang TV Int'l 225 

BRB Internacional 225 

The Bus Stop Game 533 

CABLEready 410 

Cake Entertainment 331 

Canal 13 Chile 118 

CANT STOP MEDIA 331 

CCI Entertainment 209 

Celebritunity Media 531 

China Int'l TV 301 

Chip Taylor Comm. 231 

CHS Media 600 

Cin.TV 225 

The Classic Vision 517 

Comcast Media Center 305 

Comercial TV 225 

Compania de Medios 
Digitales 113 

The Culver Studios 119 

DCD Rights 300 

DLT Entertainment 401 

DRG 201 

Duke Media 232 

DVIDS 409 

EBS 520 

Echo Bridge Entert. 221 

Edebe Audiovisual 225 

Endemol Espana 225 

Errequerre (ATM) 325 

Espace Quebec Sodec 213 

Espresso TV 331 

EuroArts Music Int'l. 133 

Eurodata TV Worldwide 425 

EuroNews 425 

Explora Films 225 


Expressive Media Projects 225 


Fantawild Animation 405 

FAPAE 225 

Fighting Spirit 425 

Film Florida 620 

Filmax International 225 

Filmedia World Entert. 228 

Filmoption International 213 

France 24 233 

France TV Distribution 425 

Fuji Television Network 330 

Funwood Media 225 

Global Agency 212 

GRB Entertainment 124 

Greenlight Television 232 

Grupo Ganga 225 

Hands On Productions 128 

Headline Entertainment 132 

HighTV 3D 102 

HouseSmarts 117 

ILBtv 612 

Imagina International 225 

Imira Entertainment 225 

Inner Circle Films 229 

ITV - Inter Medya 125 

KBS Media 518 

KOCCA 415 

Lagardere Entert. Rights 425 

Latin Media Corporation 502 

London Films Int'l 205 

MBC 514 

Mediaset Espana 225 

Mediatoon Distribution 425 

Mentorn International 331 

Mokko Studio 213 

Monaco Mediax/Sportel 408 

MondoTV Spain 116 

Motion Pictures 225 

MOXIE Media 610 

Multicom Ent. Group 525 

Muse Distribution Int'l 213 

Nadie es Perfecto 225 

Nevada Film Office 109 

Newen Distribution 425 

NHK Enterprises 515 

Nollywood Worldwide 332 

Nomadic Films 331 

Novovision 425 

Ocon, Inc. 419 

Octapixx Worldwide 308 

Only Lifestyle 425 

Optomen Television 331 


Overlook 535 

PACT/UK Indies 331 

Peace Point Rights 112 

People Television 217 

Peter Rodgers Org 525 

PGS Entertainment 425 

Phoenix Group Releasing 126 
PlayOnCast 417 

Popovich Pet TV Show 108 

Port to Port 122 

Programas Para Television 204 
RCTV International 634 

Rose Entertainment 133 

Rum Bum Film 229 

SAIC 505 

Sandy Frank Ent. 500 

Sansang Media 503 

SBS International 516 

Scorpion TV 331 

Sell Your Concept Now 632 

Shandong Film &TV 604 

Shanghai TV Festival 608 

Sky Vision 304 

Springshot Productions 331 

Taipei Multimedia 517 

TCW 129 

Telco Productions 509 

Television Espanola 225 

The TV Syndication Co. 218 

Terranoa 425 

Toei Animation Co. 127 

TPI 510 

TraveIXP HD 203 

Tricon Films & Television 226 
Tricord Media 216 

TRT 105 

TV France International 425 

TVT 331 

Twofour Rights 331 

Upside Television 425 

Variety Insight 104 

Vision Films 508 

Vodka Capital 225 

Voz de America 115 

The Wyland Group 309 

Xilam Animation 425 

ZED 425 

Zhejiang Movie & TV 513 

Zhejiang Huace Film 313 

Zig Zag Productions 331 

ZZJ, S.A. 225 

VideoAge Int'l. 614 
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Once you play, 
you won’t want to stop! 


The format 
intensity, stra 


Refresh, Reinvent 


ReseT-tv 


Winning entertainment formats 
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TELEMUNDO 


www.telemundointernacional.com 


A Division of NBCUniversal 









